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0!.%6U¼93 $)342)#4 ɀ STRENGTHS AND POSSIBILITIES FOR 
BUSINESS  

Square of district :          ςρχχ ËÍό 

Population :       35 185 (2020) 

Population density :       16,2 people/ kmό (2020)  

Agricultural area :         57,3 per cent  

Forests:         33,1 per cent 

Territorial waters :         2,1 per cent  

Cities and urban areas: 2,1 per cent 

  

 
A convenient geographical location that allows to reach 3 airports in ~2 hours and 
marine port in 3.5 hours. 

 
A stretch of 60 km of highway Via Baltica, which belongs to highways network, 
×ÈÉÃÈ ÇÏÅÓ ÆÒÏÍ "ÅÒÌÉÎ ÔÈÒÏÕÇÈ 7ÁÒÓÁ×ȟ +ÁÌÉÎÉÎÇÒÁÄȟ +ÌÁÉÐõÄÁȟ ,ÉÅÐÁÊÁȟ 2ÉÇÁȟ 4ÁÌÌÉÎȟ 
St. Petersberg, crosses the district. 

 

The territory of 12.4 was prepared for investment ɀ Ramygala industry park. 

 
Fertile soil is present in the district that allows developing either traditional or 
alternative agricultural businesses. 

 
Strong cooperation between business and local authorities allows creating cellular 
business collaborations, to represent the business interests jointly and to develop 
ecosystem Industry 4.0. 

 
The network of educational institutions, professional schools and higher schools 
allows ensuring the needs of ever-changing business human resources. 

 0ÁÎÅÖõĿÙÓ District Municipality holds the 5-8th place in Lithuanian small 
municipalities index  (2019, a periodical municipalities assessment carried out by 
Lithuanian free market institute comparing economic freedom conditions for 
inhabitants and investors and effectiveness of management). 
 

 
The smallest base real estate tax rate in comparison to other 54 small Lithuanian 
municipalities (2019). 






























